
Why Your Social Media
is Being Ignored

T I P S  TO  I M P ROVE  YOUR

D I G I T A L  SA L E S  S T RA T EG Y



RAISE YOUR HAND IF....



THE COMMON STRUGGLES
 

-POSTS ARE MISSED OR IGNORED
 

-REACH DROPS
 

-ENGAGEMENT ONLY BY YOUR
CRAZY AUNT



The brand you've
built is a reason for

someone to
CHOOSE YOU.
Ask them. 



5 Ways to Get
Social Media

Working for You



KNOW THE
ALGORITHM'S

PURPOSE
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THE REACH TRAIN
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SELLING IS
NOT

SERVING



CONTENT RECIPE
 (3 SM Content Types) 



T
Shows who you are behind the scenes. 

Builds a relationship. 

Creates Community. 

BEST SOCIALS: 

Groups, Stories, IGTV

FB Page & IG are also good, but limit

POST IDEAS: 

Video of any kind, live updates & sales, behind the scenes daily,

sneak peeks, fashion tips, photos inside the store or your windows,

your own OOTD, Model intro's and picks, be the buyer, contests,

personal stories, personal introductions 

Content Recipe -
Branded Content



Content Recipe -
Branded Content

T



CONTENT RECIPE -
SALES CONTENT

Your ASK.

Shares a Promo. 

Sells Product.

BEST SOCIALS: 

ALL 

POST IDEAS: 

Single Image Items with link, comment to purchase,

recap posts, live sales,  new arrival previews, sale flyers,

events, purge posts



CONTENT RECIPE -
SALES CONTENT
Your ASK. Shares a Promo. Sells Product.



CONTENT RECIPE -
ENGAGING CONTENT

CREATES CLICKS.  DRIVES ENGAGEMENT.  BUILDS CONVERSATION & RELATIONSHIP. 

POST IDEAS: 

Quotes, Pop Culture, Questions, Games, Polls, Contests,

Conversation Starters!

BEST SOCIALS: 

FB Group

Stories

IGTV



CONTENT RECIPE - 
ENGAGING CONTENT

Creates Clicks.  Drives Engagement.  Builds Conversation & Relationship. 



CONTENT RECIPE - 
BONUS -- GIVEAWAYS

Builds Reach

Builds Engagement 

Creates Retargeting List

 

 

BEST SOCIALS

All

 

 

 

POST IDEAS:   List Building,

Engagement, Growth Giveaways
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BECOME A
STYLE

EDUCATOR



WHAT IS YOUR GIFT? 

Having an eye for fashion?

 

Making people smile? 

 

Helping style outfits together? 

 

How to dress a body type? 
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BE YOU-NIQUE



WHEN YOU TARGET
EVERYONE,  
YOU REACH 
NO ONE. 
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CREATE CONTENT

SANITY



7X RULE
 

FACEBOOK
INSTAGRAM
STORIES
EMAIL
TEXT
PINTEREST
PUSH NOTIFICATIONS & FB
MESSENGER



6 ESSENTIAL PIECES OF CONTENT 
LIVE VIDEOS

2. TRY ON VIDEOS
3. NEW ARRIVALS + AGED PHOTOS
4. 4 QUOTES
5. 3 PERSONAL STORIES
6. COLLECTION FOR THE WEEK

1.



CONTENT SANITY
MASTERCLASS
5 MODULES

COMPLETE PLUG AND PLAY WORKBOOK

CHECKLISTS BY SOCIAL CHANNEL + CONTENT TYPE

CONTENT STRATEGY + TIPS

MONTHLY MARKETING IDEAS CHEATSHEETS

1.

2.

3.

4.

5.

THEBOUTIQUEUNIVERSITY.COM/CONTENT-SANITY-MASTERCLASS



KEY TAKEAWAYS

MAKE THE ALGORITHM WORK FOR YOU

USE THE CONTENT RECIPE TO BUILD REAL,

AUTHENTIC RELATIONSHIPS

THE ROLE OF THE STYLE EDUCATOR

STAND OUT IN A CROWDED MARKET

THE CONTENT SANITY METHOD

1.

2.

3.

4.

5.



VOTERS

300,000
CAN'T WAIT TO CELEBRATE YOU!

OPENS FRIDAY



THE

FUTURE

 

SITE SEPARATION

NEW

BOUTIQUE.STYLE

Discover Boutiques You'll

Love

NEW

BOUTIQUEHUB.COM

The Central Connection

Point For Our Industry 
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FOLLOW

SAVE

SHOP
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A single platform where boutique-loving

shoppers can come to find stores they will

love, tailored to their shopping tastes,

where they can follow, save and subscribe

to their favorites so they are never lost in

the algorithm.
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Discover you by:
trend
products
location
style quiz
 recommendation
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CONNECT  WITH  THE

RIGHT  CUSTOMERS

 

BUILD  YOUR  BRAND

 

BUILD  YOUR  LIST

 

RAISE  YOUR  VOICE

 

SAVE  MONEY

 

MAKE  MONEY

 

GROW . . . .
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THE  VISION



THE  BOUTIQUE  HUB  2020
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